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Practical Facts Not Opinion:
MarketingSherpa Methodology

MarketingSherpa research is gathered
from five sources:
1.

Surveys of 4,213 marketers
Surveys of 25,000+ consumers
Lab tests and partnered research

“Best of” research from 650+ third party
organizations

Sherpa Case Studies — 800+
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Landing Page Tests That Work
Best

Lo,
fmrketingShm

Conversions

Holding
Better Worse
Tests Conducted steady
_ 68.2% 12.0% 9.2%
PPC Search Dynamic Changes
) ) 62.9% 14.3% 9.8%
Registration forms tweaked ° ’ ’
_ 61.0% 14.1% 11.0%
Creative elements tested
Research Drawn From:
_ o 60.1% 13.6% 11.6%
SEO-landings optimized
E ‘(-\arketmgSherpa '
: E" . o . 56.2% 12.8% 7.9%
|Landing < Mobile email clicks optimized? ’ ’ ’
: Handbook 3 20.9% 12.4% 20.2%
S oond raon TR None of the above
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JMietngshepa  #1. Dynamic Search Copy

() musiciansfiend com FREE'Shipping roes

The Best For Less Shipped To Your Door ﬂ I'S over 399 1-800+

Drums &
Percussion

el - Baszs | Keyboards

DJ &
Lighting

Cther Stringed
Instruments

You searched for: stratocaster guitar on GDUSI(:‘

Search Home = Guitar > Electric > Fenderf®

| )
Catalog Quick Order Results 1 - 16 of 213

Compare Checked Items 1]2]132]|4]5
Narrow Search By e || 121314131
CATEGORY Fender® Standard Stratocaster Electric Guitar
v Artist Signature Models (20) The Fender Stangard Stratocaster Electric Guitar Is the guitar ¢

Research Drawn From: » Baritones,7-Strings & r = alder body, 21-fret maple neck with...
, Extended Scale (1) COMPARE Price: $399.99 - $434.99 Item Ships Free!
*Hollow & Semi-Hollow Body List Price: $571.41 - $621.41
i, (3) Rating: ki
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Landing ?

Handbook &

Second Edition
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“MarketingSherpa  #2. Registration Form Tests

3 hitp:Hasp.optimest.com - Saurce Technologles, MICR, Kiosks , MICR Printers, MICR Tomer, Cheek P - Microsaft In.. |

Mot Dot P ity Safmas s WBERS set Pty Gl Rarias Sl o s By rnbentry

bbb e e e pareb T S b 4 s | vete Pt by About  Chech Primting Softwere  WICH Lases Printern Eoif Service Solitions  Sohdions By industry
i s - e a2t
ot M
: How can Source Technologles help you?
e Plgase B oul The foirn below and one of our representatives will contacl you as soon as
e passile
e
P A P “Email: |
T
Belii “Fie Mame: |
[ Last Mo |
o
e = “Company: [
et * Plisive:
vy ok
i Phama Cmsdde US): |

- Haw disd you lwar abor |
Semce Technologies:

Please tellus your aeas of [T Chgok Printng Softwars
[LEEEH

[ MICR Laser Printers
PR———— ] seir-Bervice Kosks
] MicR Printing Sepolies
Conmments or Special
Risquests:

Would You Like 1o Recete -
o, o Moty e Newstemer: ©0 Vs O b0
Submil
@ -
Aboul | Check Printing ate | MICR Laser Printars | St Samice Hiosks
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Maketnoshepa  #3: Creative Elements

Creative Rule of Thumb:
Make eyeflow easier.

Research Drawn From:

L ELG L

; Second Edition i jii
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HAMarketngsherpa  Eyeflow and Columns

60%
O Email ad O Search

R I

40% R~

30% . [l | [
31%

20% -+ 20% (-] | b e
22%
10% qage| [

Research Drawn From: , 1% 1% 0% 2% 0% 1%
0% -

E ‘(-\arketmgSherpa ' bt L 2 3 4 5 6

[Landing ol | fomen

:Handbook_
= -',’!i

Second Edition
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Hello and welcome to my lovely headline,
which might impress you tremendously except for the
fact that it's centered, so no one can read it .

Can you read this typeface? Sure, but only because it's blown up in PowerPoint. The average person over 40
won’'t have an easy time in the real world. Yet it’s still one of the most popular font/size combinations online —
Verdana 10pt.

Oh and by the way, if your type is colored anything but black
(and blue for hotlinks) people will have a harder time reading
it. This is a Verdana 12, bigger than that used on most sites, in
a dark gray. Very popular in the blog world.

Research Drawn From:

Why do art directors love white type on a black background so much?
Is it because they don't read words on the page so they don't expect

wliy

‘-:(I\TérketingSherpa

anyone else to either? Unfortunately, conversions require more than
hip-looking graphics. Ok, sometimes hip graphics work.

Handbook i

Second Edition

(SEERELRLCRURLNCERTRELRREERtiLl
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Eyeflow and Buttons

~Add To Shopping
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#4. Organic Search Landings

|
MérketingSherpa Optimized

Traffic from
Search Engines

To
Homepage
21%

To Interior
Research Drawn From: Pages
79%
\‘I'I'
AMrketingSherpa © 2007

\.

- Handbook §

Second Edition

© 2000-2006 MarketingSherpa, Inc. You may distribute this presentation providing it is not altered in any way. Thank you.



3 ﬂqgrkeﬁngsnm Example SEO Campaign
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PRWeb

PRESS RELEASE
NEWSWIRE

Symmetricom Wins $3.4 Million in Funding for Chip Scale Atomic Clock

Microsystems Technology Office (MTO) of Defense Advanced Research Projects Agency
(DARPA) awards funding to develop ultra-miniature atomic clock.

San Jose, CA (PRWebDirect) August 23, 2005 -- Symmetricom. Inc. (NASDAQ: SYMM), a worldwide leader in
precise time and frequency products and services, today announced that it has been awarded funding for Phase-111
of the Defense Advanced Research Projects Agency (DARPA) Chip Scale Atomic Clock (CSAC) program. The
CSAC development will produce miniature, low power atomic clocks for precision timing applications in
hand-held battery-powered instrumentation for use by military personnel.

Under the award, valued at $3.4 million, Symmetricom will develop miniature low power atomic clocks based on
its proprietary coherent population trapping (CPT) atomic interrogation technology and microelectromechanical
systems (MEMS) fabrication techniques. Symmetricom is teamed with The Charles Stark Draper Laboratory in
Cambridge Massachusetts and Sandia National Laboratories in Albuquerque, New Mexico in the CSAC
development. The CSAC work leverages Symmetricom's extensive expertise as the world's largest and most
diverse producer of atomic clocks.

Tom Steipp, CEO of Symmetricom commented, “I am delighted to acknowledge the accomplishments of our
technical team at Symmetricom. They have successfully met the DARPA milestones in Phase I and 1l and have
now been selected to carry the CSAC development to completion. The size and power reductions will be critical
elements to moving portable precision timing into the hands of US soldiers.™

Atomic clocks provide enhanced accuracy, stability, and timing precision compared to quartz-based technologies.
However, the size and power consumption of existing atomic clock technologies exceeds that of quartz-based
clocks by several hundred-fold, which has heretofore prevented the deployment of atomic timing in portable
applications. Existing miniature atomic clocks, for example, occupy a volume similar to a deck of playing cards
and consume power comparable to a notebook computer. In Phase-1I of the DARPA CSAC program,
Symmetricom demonstrated a miniature atomic clock, ten times smaller and lower in power than any existing
technology. In Phase-I11, Symmetricom will further reduce the size and power by an additional tenfold. This work
will reduce the size and power of the CSAC to a level comparable to low power quartz clocks while improving
accuracy and stability by a factor of 10 to 100. The objectives are to reduce the CSAC to a size comparable to a
sugar cube while operating on the power

of a AA battery.

© 2000-2006 MarketingSherpa, Inc. You may distribute this presentation providing it is not altered in any way. Thank you.
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s(MarkeingSherpa EXxample SEO Landing Page

Home | Symmetricom Horme | Download Library | Site Map | Contact Us

=
Symmetrch‘ Timing, Test and Measurement Division

PRODUCTS Select A Product Line
INFORMATION NEWS & CUSTOMER COMMUNITY [ Rewavell

PRODUCTS CENTER EVENTS SUPPORT ABOUT US CENTER EEIARIANOIE
The Chip-Scale Atomic Clock

ContactUs P

To obtain further information on Qur armed forces depend on precise time for reliable and secure communications, positioning,

Symmetricom CSAC technology and navigation. For over 30 years, Symmetricom has been supplying modular and ruggedized

please fill out the form below. atomic clock solutions that have met our military's mobile needs. However, with the increased

# Indicates required field. power of information and communication, there is an emerging need for more portable,

battery-powered instruments. Since 2002, in collaboration with the Defense Advanced
Research Projects Agency (DARPA), Symmetricom has been developing a Chip-Scale Atomic

First Name: Clock (CSAC) one-hundred times smaller and lower power than any existing atomic clock

* technology. Symmetricom is proud to support the extension of precise timing through what is

Last Name: regarded as the “last mile” of the military communications network. These advances in atomic clock technology will

- o increase the safety, security, and capability of each and every foot soldier.

E-mail: In the commercial marketplace, the low cost and high performance timing signals provided by CSAC will enable a new

* generation of high-bandwidth devices for accurate and secure communications, positioning, and timing. Applications
include secure portable communications, personal navigation, robotics, online gaming, and more.

Company:
i Faor further technical information about Symmetricom CSAC technology, please click here.

Qddiess’ i For information regarding the pricing and availability of Symmetricom CSAC technology, prototype evaluation, or to join o

mailing list, please contact: info@symmttm.com

City:
* The DARPA CSAC Program

State/Province: ; : ; ; ;
o The DARPA Chip-Scale Atomic Clock (CSAC) program began with a workshop at the National Institute of Standards

and Technology (NIST) in March 2001. Following the workshop, DARPA initiated a competitive call for proposals to

Zip: demonstrate the feasibility of a CSAC. Symmetricom, leading a development team which includes The Charles Stark

* Draper Laboratory and Sandia National Laboratories, was awarded a Phase | contract, in May 2002, to investigate,
ResearCh DraWn From: e theoretically and experimentally, the feasibility of very small ("chip scale"} atomic clocks.

*

In 2002 and 2003, the Symmetricom-led team published a series of papers and filed several patent applications on the
Waork Phane: fundamental physics and technology of chip-scale atomic clocks. In late 2003, the team completed the Phase-| DARPA
milestones and demonstrated a laboratory-scale atomic clock, based on CSAC components, which exceeded
DARPA's ultimate performance objectives by nearly an order of magnitude.

Fax:
.,\‘i ’. , In January 2004, Symmetricom advanced to Phase-Il of the DARPA contract, to develop prototype chip-scale physics
3 '-—'( MarketmgSherpa 5 = packages and low-power clock electronics. The principal goal of the Phase Il program was to develop an operational
| . ITEmani: laboratory prototype with compliant short-term frequency stability. In April 2005, Symmetricom demonstrated a 10 cc,
E La n d I n 200 mW Miniature Atomic Clock (MAC) which surpassed DARPA's stability objectives (see, The World's Smallest
= g Atomic Clock, below).

In August, 2005, Symmetricom advanced to Phase-lll of the DARPA CSAC program with two main objectives. In Phase-
lIl, the Symmetricom-led team will continue to evolve the CSAC technology to a smaller size and lower power, and to
demonstrate a laboratory prototype of a 1 cc, 30 mW atomic clock. At the same time Symmetricom will continue to refine
the Miniature Atomic Clock (MAC), developed in Phase-ll and to make a number of prototype MACs available to

1 Add to mailing list systems integrators for proof-of-concept insertion demaonstrations.

| Contact me directly

S The World's Smallest Atomic Clock
| Submit

© 2000-2006 MarketingSherpa, Inc. You may distribute this presentation providing it is not altered in any way. Thank you.
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Landing
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Handbook

Second Edition

J slslecrets of

La

== | Espafioll o=l

The Secrets Of Success

the full version online now .

) T PROGRAMS - online now
/ | Interviews and success stories. Wiew

YWhat is the Secret to Success?

/\

pE=

WATCH-ONLINE

Watch Mow -—- Facing fast Growth and
strong Competition

ike and Brian McCoy. Owners of McCoy's
Builcling Supplies. Facing competition with
companies such as Home Depot.

Read hike and Brian's story of success

Read the condensed written version of Mike and
Brian's story. (or watch it in the link above)

out Us  Con

I =0

HOME Thought for the Day Success Articles Subscribe Newsletter Quotes Biographies Wiew TY Shows

wireless version: SOSW.COM

SUCCESS-STORIES

Ay == Kansas City Chiefs - Jared Allen
#63 Defensive End Jared Allen talks about surrounding yourself
with the right people

o

= L

I iving the Entrepreneur's Dream

) Davied Brovwene, CEO of renawn LENSCRAFTERS was living the dream st

Jack Formey on Taking the High Road
: For many children of entrepreneurs, inheriting their parents' business i
= B8 the last thing they want to do. Jack was no different.

| Chynna Phillips - Musician
'The Wilzon Phillips' band was one of the top hands of the 1990's

Categories of success stories:

= Men's Success Stories = Customer Relations
=Women's Success Stories = Deeper Questions

= Setting Priorities = Ethics in Business

= Celebrities and Success = Leadership Lessons
= Athletes' Staries = Inner Peace

Deeper Ques . Sitemap  Further

© 2000-2006 MarketingSherpa, Inc. You may distribute this presentation providing it is not altered in any way. Thank you.
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Marketingsherpa  Mobile Version

o Dfens' Success Stories

o Womens' Success Stories
o Athletes' Stones

s Celebnties' Stories

s Espaficl Histonias de empreszanos

o All English Stories A-L
o Al Stonies English W2

e The Zecret of Success Ezplaned

Research Drawn From:
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Landing

Handbook &

Second Edition

(SRR RN e Rt eEanteees
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If You Can Do Nothing Else...

-
Aibrcingsherpa Budget for Analytics and Testing

44% Don’t measure LP test results
40% Only test at launch & leave forever
16% Don’t share test results w/ agency

Research Drawn From:

\ NEW;‘- S
P LI | ,' 3
E ‘;@rketingSherpa
=

L ELG L

E Second Edition i jii

© 2000-2006 MarketingSherpa, Inc. You may distribute this presentation providing it is not altered in any way. Thank you.
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S(Marketingsherpa  ScCariest Data Point:

18% say

“No One Knows Our Landing Page
Results”

Research Drawn From:

L ELG L
E fiH

Second Edition

© 2000-2006 MarketingSherpa, Inc. You may distribute this presentation providing it is not altered in any way. Thank you.
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ol Biggest Tip: Measure Landing Pages
'E?-K'*-"afkeﬁﬂgs"m Based on Final KPIs (Not Interim Clicks)

Alternate LPs Tested August 2007

Become a SEOmoz Premium Member Become a SEO Expert

oo o | @

= winl craeniow, Director, pistited

i Seomoz.og

“SEOmaz's Premium Memben
Read SEOmoz Blog

Leave Comments.

Beginners Guide

Rank Foctas e 5
s

[ v

1 ¢

v v

AN

v

v

v

v

B $29.00 7
00| ¥

o

ly a Member? Upgrade Your Account
Passaced

o v

Research Drawn From:
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Landing ?
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Handbook &

Second Edition
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Handbook &

Second Edition
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MarketingSherpa Second Edition
Landing Page Handbook

Download
your copy
Instantly

: Handbook |

Second Edition

(and we’ll Priority Mail you a printed-
and-bound copy within 24 hours)

For instant download plus printed copy:
http://2008LandingPageHB.MarketingSherpa.com
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Not all paths to Email Marketing lead to success.
It’s all about finding the experienced Sherpa to guide you.

\ S
~

b

1.7 .,

I\/IarketmgSherpa s 3rd Annual Email Summit, Expo & Awards

Save The Date

February 24-26, 2008 - Miami, Florida

‘\||,

“'(\arken ngSherpa

EM@IL SUMMIT ‘08 Srecial Offer - Expert Email Marketer's Package

Email Certification Course + Email Summit ‘08 + Landing Page Handbook

EXpO & Awa rdS $2,987 value for $1,995 - Get the most out of your time while you're in Miami.

For information and to buy the Email Marketer’s package: http://EmailSummitWMA.MarketingSherpa.com



Uiketngsnema  WMA IAC Awards

» 6" annual Internet Advertising
Competition Awards

> Formats include banners, rich media,
newsletters, email and
LANDING PAGES

» Deadline for entry January 31st
> www.l[ACAward.org

IAC

INTERNET ADVERTISING
COMPETITION

22



ML INSURANCE

CONSTRUCTION SOLUTIONS

Building better solutions for the
construction industry

The strength to cover your most complex construction risks PRODUCTS

) Learn rmore about the coverages we offer and find contacts.
The ¥L Insurance companies offer a broad range of products and
significant capacity for the construction industry. The solid
coverage options we provide fully prepare us to build better
solutions for contractors and builders. Our underwriters focus on
construction projects and construction practice, supporting
clients with property and excess casualty coverages on a global
basis.

PROPERTY

+ Builder's risk property damage, time elerment and risk
supparting coverages

+ Earthguake, wind, flood and terrorism capacity
+ One year operational risk after completion

Construction and Erection All Ameticas, Continertal Europe
CONTACT US Rizk/Builders Risk - CAR/EAR & Agia, UKireland

EXCESS CASUALTY
F Owner controlled and contractor controlled insurance programs
v Lead umnbrella and excess liability capabilities

FINANCIALS » USA — commercial grade construction projects including
rixed use and residential exposures

Ermail: wehinfo.xliconstruction@xlgroup.com

Cur fundamental strength — capital and people — is trusted by
the world's leading companies to help thern achieve their

: - : i i Americas, Ukireland
m e e e e m e m = = = = = = — business sbiegtives. The XL Insurance companies are backeg by, Hometuldersibonstuction | Amee R oo
superior financial strenath ratings. gg:p:fggdersmﬂns”uc“ﬂn - Bormuda

v Financial Reparts
EHVIRCHMENTAL
* Combined CPL and professional practice policies / project
RESOURCES specific policies available

r About XL Insurance

CCDStLractors Pollution Legal Liability LK, Ireland, Cartinertal Europe

Professional and Pollution Liability -
General Contractors (PPL-GC)

Marth America

“iew additional products available for the construction industry.

Copyright 1996-2007 XL Capital Ltd, Ai Rights Reserved | Legal Motices | Privacy Policy



“The goal of this page was to drive registration as well as get visitors to visit the other areas of our site. How'd we do?”

."He put awhoopee cushion in my chair" contd » Office, Mistaken ldentity, by padmeksoualker Welcome! | Sign Up (Free)| Log In

j_ fanlib Browse My FanLib Forums Searchl:lm
oy

ADVERTISEMENT re the Anlme Contlinuens... A

By becoming a member, you can:
« Enter official contests and giveaways
for a chance to win cool prizes

« Create your own profile and
r decide which elements will be public

=GITIG]
OWN |T 1 2;4 * Add other members as your frignds
ON DVD

* Submit, rale, or review stories, videos, & mare

® Get featursd on the home page JOIN NOW FREE!

Check out what other fans are up to:
b, ] F

Inuyasha i
TR~

..and MORE!

B Mo

Gundam Wing/AC

iced_blood sharingan_illusion greenkat92

Anime Festival Sweepstakes Rules

@FanLib.con 2007, Akout Uz, FAG Blog, Contact Us, DMCA | Privacy Policy, Terms of Service




NATIONAL MARROW DONOR PROGRAM"®

BE THE ONE TO SAVE A FATHER

Be the One to give hope

Be the One to save a mother

NATIONAL MARROW

DoNOR PROGRAM®

FM a donor drive.
LN

$19 Million:

zip code

distance >
READ AJANI'S 10Miles °
STORYG Help save lives.

Add a drive finder to your wab site.

& message from Yul Ewan, Winner Suevivaor: Cook Islznds

Become a Donor Tell a Friend Make a Contribution

Jaoin the global movement of Sp

don

ead the word, Mow is the “four gift saves lives. Help
j he Regi , It's add donors to our Registry,
support patients and fund

and
transplant rezearch,

a future,

terrns of use | privacy staternent
Mational Marrow Donor Program -- Entrusted to operate the C.w, Bill Young Cell Transplantation Program
Copyright & 2008 Mational Marrow Donor Pragram, All Rights Rezerved,




Software
Information
SvsLems

Thea Talant Bahind the Technalogy

about us

Movie Night Registration

SIS, in conjunction with IBM, invites you to an invitation only showing of *Fool’s Gold”
starring Matthew McConaughey and Kate Hudson,

“ou and one guest will be treated to the movie, popcorn and drink, There will also be

nce program give-a-ways such as tee shirts and one lucky guest will recieve a new apple iIPOD, The
first 75 to register will be given two tickets, so don't delay. Once the tickets are gone,
no moare registrations will be accepted.

horme

Thanks and see you at the movies.
Pl

/ Date; &nhsp\r ursday February 21, 2008
Time: #nbspa®30 p.m. (please arrive 15 minutes prior)
Location:
BnbspCinemark Tinseltown
\ Bnbspd400 Mowne Center Drive
BnbspLoygville, KY

~ =

Mame

Coarpany

Title

Address 1

City

State

Zip

Ermail

Murmber of guests including you

|
|
|
|
Address 2 |
|
|
|
|

|PDRTFI]LII] CASE STUDIES

Copyright 2007 Software Information Systems. All Rights Reserved, Site design and anline experience by SIS, Inc,



. For Medical Residents For Employees For Physicians For Media Contact Us
M@ Resurrection

E’J).ILE HeaIth—C’:l_re - - Find & Facility - ~ || - Duick Links - v SEARCH

H En Espaiiol

IA to Z Listing Spsr.:}z! Features

Bariatrics .
ur Health Behavioral Health Flnd a DOCtor
Find a Doctor Cancer Care
Find a Job Cardiac Care ‘
Ed i Farnily Birthplace

I New Year, New You
Making Mew Year's resolutions is

Hospital Emmergency Rooms easy - keeping them is the hard

. . . art!
rmaEiing Bertizss i Physician peferral database can EL Print this page P
Erhepedis 1 who best_ neets your hg_althcare = .
;e of phygicians for specific [ Email this page
Rehabilitation ital, any part of their name,
es spofen, office city, or office zip Related Links
Skilled Mursing —
/. Affilizted Health Plans For Your Good Health
Walk-In Immediats Cars Aﬂathlon fram D;lf_er I2J50EI_ .
ceymimimiie i ape e oo o 0re than 50 medical specialties.
o " g < P "Weather” the Winter
~ Please cojle&those categories which are of importance to you, Learn more about the health risks
N - — e that cormne with this time of year.
—_—
Hospital: Al w Staph Infections in Schools

Follow these basic measures to
. prevent the spread of skin infections.
Physician's Last Name:

New Health Libraries
Specialty: W Cur health libraves give you
infarmation on a2 wide range of topics

for both adult: d children,
Physician Gender: Mo Preference  » nr Beth asdits Snd ciidren

Language: Mo Preference  +

Office City: Mo Preference
ar

Office Zip Code:

- =~

[ Find Doctars | I[ Clear Fields |

= et R ——

Site Map | Privacy and Terms of Use
Copyright @ 2007 Resurrection Health Care



&) Global Sources Home | Reaister | Login | User Profile | " Inouiry Basket

global~sources

Product Categories Buyer Services Supplier Services Trade Shows Cur Other Sites Mew Users
WEWS [ verified Suppliers || Unverified Suppliers The Web Advanced Search
Products  » Browse Cateqories

DAk . Get FREE updates on new products -- delivered direct to your computer

p
Product Alert

Sign up for Product Alert.
It's simple. Enter your e-mail address and click "sign up” (Youll go to a page where you can choose the categories you wantl)

E-mail: [ SIGNUPJ

[Global Sources will mot sell or share your e-rnail address)

Or, register here and get ALL Global Sources serices in addition to Product Aler.

With Product Alert, you'll get:
<~ E-mail updates as soon as new products come online
- Full-color pictures and top-line specifications for each product
- Links to complete details for each product and supplier
- Headline updates for related news articles

Already subscribed to Product Alert?
Login now to see the latest updates in your product categories. Or, add categories.

E|!| Bookmark this page

About Global Sources | =TT | Investor Relstions | Partner With Us | Help & FAG | Site Map | Contact Global Sources

Our other sites: Courtry Sourcing | Global Sources Direct | EE Times - Asia | EE Times - Indis

HEEEASE | BT TiESE | ERrETEE | JAAALN ) EFTEEES | HREEL | &AL | BEFESET | EEF82EER | #EH
Browse By: Top Products | Mew Products | China Suppliers

Copyright @ 2008 Trade Media Holdings Ltd. Copyright @ 2002 Trade Media Ltd. All rights reserved. Terms of Use Privacy Policy  Security Measures  IP Policy  More manufacturers hlweb13.alobalsources. com



Question from the audience:

 |s there some critical ingredient that
supports a consumer's decision to do
business with one web company versus
another? One site get 6,000 orders for a
product in a year. Another site gets zero
orders. What would be the key differences
In these two sites?



