\ 1) Y 4 . _
N ¢ Practical Case Studies & Know-How

=(MarketingSherpa

Top 10 B-to-B Marketing Fast

Fixes: How to Generate & Nurture More
Qualified Leads

July 10, 2008

Anne Holland I8 Sean Donahue

Founder pa Senior Reporter
MarketingSherpa MarketingSherpa




Based on Real-life Data:
MarketingSherpa Methodology

Our research comes from 5 sources:
r=rSurveys of Marketers & Agency Pros
~ahSurveys of Consumers
~fLab tests and Partnered Research
~i<Sherpa Case Studies — 800+
J<r“Best of” Data from 500+ Research Orgs.
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Fix #1: Check Internal Search Logs

Search:

D

MarketingSherpa 2008

Internal Search Counts for June 2008
Rank Search Term Searches
1 seo 945
2 landing page 653
3 email marketing 646
4 landing pages 604
5 email 569
6 blank query 488
7 none 350
8 direct mail 347
9 video 336
10 blogs 325
Info presented from: Total " >18,000+
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Fix #2. Get (a Lot) More Speaking
Gigs

High quality leads generated by events

Company road shows/
Seminars

Speaking engagements

Trade show booths

@ Quality
Sponsoring trade events/

giveaways

Virtual trade show booth
sponsorship

0% 20% 40% 60% 80%

Source: MarketingSherpa, Business Technology Marketing Survey, April 2007
Methodology: N=1,038
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Fix #3: Generate More Interaction
From Your Blog

A. Subscribe box

SUBSCRIBE

Get Evolvingsxcellence via email:

|

Subscribe |

C. PDF/eBook Offers D. Search
FREE E-BOOKS

—= SEARCH THE BLOG

l SearchA I
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B. Signature Line

“Mr Real Estate”
Contact John To Get a FREE Customized List of Homes or
Condos Fitting What You’re Seeking and Get New Listings

Emailed To You Daily!
Source: Florida Realtor and real estate blogger

E. Older Posts

Older Posts
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Fix #4. Separate Search vs.
Contextual Ad Accounts

Networks

Show my ads on:

Google search
When users search for my keywords on Google

Search network >

When users search for my keywords on Google's
search partners

Content network >

When users visit sites on Google’s content network that
match my ad

[] Content bids >
Let me set separate prices for content clicks

Info presented from:
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:_I‘f www.MarketingSherpa.com © 2000-2008 MarketingSherpa, Inc. You may distribute this presentation providing it is not altered.



Fix #4: Sample Ads (Continued)

Paid Search Ad Contextual Ad for Same Product
Custom Blue Widgets Blue Widget Blockbusters
Precision-ground blue widgets Wait! Don’t buy blue widgets until
Save time and last longer. you download our free comparison.
www.AcmeWidgets.com www.AcmeWidgets.com
Source: David Szetela, Clix Marketing Source: David Szetela, Clix Marketing
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Fix #5: Test a Quiz Offer

QUantUm‘ 8,
L HALLENSES
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Our Service:
» Administrative

» Big Company B

Our Services

> COMBany e, g

&

G 8 foss

3. No Procedure fo Closing

How ne_

Providing Solutions
» Small Busineases

» MidVa

Success Stories

» Case Swudles PEOQ?

» Clant

it ons
Organzatiors
matonally Owned

» Client

e eNGwsiettar

» HR Sorvices
» Sorveo Daber

» Is Admirisia® Right for Your
Comgeny

» [ren Norcthly Nowsster

- —
Administaff
Advantage

Contact Administaff

Juolw

and Consuitason

Is Administaff Right For Your Company?

Company Profile Test

Adminstaff understands that as & business owner, you mily nol hive the me or sxpedencs
to become a human resources expert. Imagne how much more procuctive and profitable your

business coud be if scmecne else could help manage your human rescunces for you

To find out if Admiristails services are nght for your comparny, please answer the following

Questions
1. What Bne of Dusiness is your company in?
Select One -
2. Vihal & your b title?

Select One ';}

3. How many full-time employess work for your company?

About HR Qutsourcing
» What

® Why

ourdng Works

i Benchmarkrn REVeals

‘ree Bencn Mmark Now
800.232 3495
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Fix #6: Drop Registration Barriers —
Set Content Free

Content Funnel with Registration Barrier Content Funnel without Registration Barrier

100 prospects visit landing page / \ 100 prospects visit landing page

10% register 30% lie substantially
on form

50% of these download &
use/read the content

60% of these pass
along virally

8 prospects
are educated
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35% of these download
and use/read the content

60% of these pass
along virally

56 prospects are
educated

(Continue on slide 10)
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Info presented from:
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Fix #6: Example (Continued)
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O redhat

WEBCAST » LEARN MORE

Red Hat development model

. e
Bleeding edge
technodogy

Released every
4 6months

1 2 =
‘ Welcome message from The Red Hat development Red Hat Enterprise Linux Certified on over 750 ’

overview systems

Nick Carr model

10



Typical Lead Database Breakdown —
Sales Readiness

Sales-read

id-term
11%

Info presented from:
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Fix #7: Make Email Welcomes More
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Interactive

Dear {First_Name}:
Thank you for joining Prospector X5!

Here's Your Account

Email: abc@company.com

Password: **** (if you can't remember your password, you can retneve it from the login page)
Login: http://www.ides.com/X5

THIS ACCOUNT IS ONLY FOR YOUR USE!
If others at your company would like complimentary access to Prospector XS, you can send them an invitation.

PLASTICS SEARCH TOOLBAR - [nstall
With the Plastics Search Toolbar, you can quickly locate a plastic data sheet directly from your Internet browser!

Warmest Welcome to IDES!

Mike Kmetz, President
IDES - One Source, Plastics Data,
800-788-4668 or 307-742-9227

Customer Support: Monday - Fnday 8am - S5pm (Mountain Time - USA)
800-788-4668 or 307-742-9227 | supportides.com | www.des . com/support

PLEASE NOTE: IDES never sells, rents or shares your personally identifiable information to anyone. | Payacy Policy

www.MarketingSherpa.com © 2000-2008 MarketingSherpa, Inc. You may distribute this presentation providing it is not altered.
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Fix #8: Time Telemarketing

Follow-Up Calls Better

Likelihood to Connect

100

80

60

40

20

5 min. 30 min. 1 hour 20+ hours

Time After Online Form-fill
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Fix #9. Add Postal Mail to Nurturing

Introducing

IBM Express Advantage ‘8
Everything midsize businesses -
need 1o succeed ‘

Business and IT services

FOR MIDSIZE ORGANIZATIONS

Featuring 3 NEW, easy-to-use format!

ON DEMAND BUSINESS

Info presented from:
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Programs

(left) Front of postcard
The

‘ Economist
\ * (below) Bottom of postcard s &
\
\ \

bt P | i

FOR YOUR —

GROWING

BUSINESS

SUR— Highly

Top Ten mad Mewvietior Miststes

Personalized
Coverwrap
= - Program

Get your free copy today:
WAYP IS MAN MIBTAKES MARSETINGSHERPA O b s RS
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Fix #10: Start an Audio Testimonial
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~ Library

Reference List
Logout

Reference Center for Affineon Solutions

Filters
all topics v
all ~
all v
Show resuits |

3 references matched yoor criteria.

Legend

W3

<3
<3
<3
W3
<3
<0
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Bonus Fix: ldentify & Schmooze
Evangelists

Tetle r—
Company
Phana Number ]

—

Emad

Our Content Management Buyer’s Kit will put you in a very enviable position. e s A |
You deserve a hand. You've pust found the easiest way 1o evaluate and select the nght Web S i
content Managoment system 1o your company. it's called the Content Management Buyer's Adcress 1 I—.
K, 1t has all the 1ocls and resources 10 help you buld an evaluation team, ask the nght ques AdGress 3 [—
O, 35S your company’s needs, and understand the variows CMS solutions. 50 you tan |
make a sensble decision and reap the rewards of success. And if that's not enough to make L
them wng your praises, the it o absolutely froe >

State Prowwe I
Get the free Content Management Buyer's Kit [T Rl

Country [

£ X pasowerd) l
Erevus U B Code |
The Content $ YOu MIght Nat have found on WAL IS your COmPany’s annua réevenue? |~ Choose One ~ _:J
YOUr OwWn o reatng a truly effective pro tent management

pystem. Thes free kit inchudes the followng slemants

- ]—‘I"-:»au One - -l

o A detnied guoe expin w88 Weed by swccesshyd OMS o J
ohers in ¥ o Breemon Iramencrs $0r Bvahosbng < When 3o you plan ¢t Choose One - =
. YO CTOANRALON oN the reguirerments of @ C 2 !

manag

- ¢ Orgenaaton wmhere uiefy wihie papers. © e o o a0l O A - b oA e
o ’ N Where do you plan to depiay I Choose One :l
. . £ ro's and con's of content £
sches o How O you hear JDOWR Atomz [ Choose One :l
- p o 30 8300¢ & usef
LY OF QUESDIONY ~
. L ot e halging you ANIREON EvaIMtE retT
. aws articies a0d ravews, RO1 research, abce pagers and cther
f O3

Sumgly 1l in the bélow 10 rec 2 your fres Con

S0t Managemant Buyer's KE. Thers 5 o Cost or oblgaton

the ©
KL
updned

Privacy Polcy: Atomg does not sel rent, 10an of in a0y way share oc
subent to us

therwse deaige the mformation you

We will send you 8 emad with & pasaword to the CMS ste

Fust Name [—
Last Name [—
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B-to-B Lead Generation Handbook

i
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 Step-by-Step Instructions from beginning
to end of lead generation campaigns
» Over 150 Real-life Case Studies, tactics,
how-tos
» 60 Stats, Data Charts and eyetracking
heatmaps
» 158 creative samples

Special Teleseminar Attendee $100.00 Discount
http://B2BHandbookWeb.MarketingSherpa.com

(Offer ends 7/24)
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Increase B-to—B Customer Demand with Proven Techniques and Strategies at -

5TH ANNUAL

B-to-B Demand Generation Summits ‘08

October 5-7 2008 — Boston, MA

The 5th annual Summit offers:

* Networking with 550 top business-to-business marketers

¢ 19 new practical Case Studies

e Special Landing Page Optimization Professional
Certification

http://DemandGenB2B.MarketingSherpa.com




