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Who We Are

OUR VISION: The #1 Cruise Vacation Specialist in the World
OUR MISSION: Making Dreams Come True



We Sell Cruise Vacations

Å Cruise Vacations appeals to a wide variety of 
people ςBaby Boomers, in particular

Å 60% of the market is interested in a cruise

Å Cruisers are far more likely to use a Travel 
Agent (83%) ςLǘΩǎ /ƻƳǇƭƛŎŀǘŜŘ

Å 9 out of 10 people who cruise say they will 
cruise again ςhigh repeat factor



About Us

Michael Drever, CEO & Founder

ÅBegan franchising in 1987

ÅRebranded Expedia®CruiseShipCenters® in 2007

Å115 retail locations and 2,500 Cruise Consultants

Å2009 ςUSA 4 New Retail and 350 Consultants 

Å75+ Person Partner Support Team including: 

o Marketing and Sales

o Education and Training

o Business Development 

o Product & Supplier Relations

o Information Technology



Sales Growth
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Customers 47,290 58,753 69,383 89,500 105,930 114,246

Average  Annual Growth 21% - 3 times the industry average



How We Do It

ά.ǊƛŎƪǎ ŀƴŘ /ƭƛŎƪǎέ {ǘǊŀǘŜƎȅΥ

ÅBricks and Mortar locations staffed 
with teams of professional Cruise Sales 
Consultants

ÅPlus traditional advertising

ÅPlus interactive marketing

ÅPlus tri-messaging

- email

- social

- mobile integration



B2C Marketing

Objectives:

ÅGrow the database

ÅAttract 1st time cruisers

ÅAttract existing cruisers

ÅRetain customers

ÅCreate advocates



Customers for Life System

Customers for Life

Permission Marketing

Customer Service

Retention

Marketing

Professional Sales

Referrals


