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Best Email Newsletter for Marketing Purposes  
Gold Consumer 
Telegraaf Media Groep – Newsletter Database Centralization Project 
 
Brand/Client Side Team: 
Eduoard Leeuwenburg 
 
Vendors/Agencies: 
Silverpop 
 
MarketingSherpa Summary – Why They Won: 
 
The team at Telegraaf Media Groep battled office politics and infrastructure challenges to 
consolidate newsletter opt-in databases from 26 different publications. Once they had a master 
list of newsletter, they created new segmenting rules that delivered targeted audiences to 
newsletter advertising clients. As a result, clickthroughs jumped 900% and banner ad sales grew 
94%. 
 
From Their Nomination Form: 
 
Dividing the enterprise's email list into smaller groups of like-minded individuals made it 
much easier to improve the relevance of each mailing. Segmentation needs validation 
through testing, and the program incorporated segmenting and testing cycles to 
continually fine-tune the effectiveness of each mailing. The benefit of continually 
segmenting and testing is the ability it affords to improve marketer's knowledge about 
customers and prospects. The act of segmentation requires TMG to understand what 
makes each customer unique from the broad universe of recipients the company reaches 
each month. 
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