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Best Email Newsletter for Marketing Purposes  
Gold B2B 
National Instruments – Ni News 
 
Brand/Client Side Team: 
Jennifer Dawkins, Adam Hampshire, Kris Fuston, Jamie Lynn Robitaille, Stephanie Logerot 
 
MarketingSherpa Summary – Why They Won: 
 
This newsletter proves that customers and prospects are hungry for newsletters that deliver 
content that helps them do their jobs – not just product announcements. Using industry best-
practice research and customer surveys, the team at National Instruments revamped its newsletter 
to be a source of how-to content, industry trend analysis and tutorials. The result was a 27% 
increase in overall clickthroughs, and the average top story receiving 62% more clicks than the 
previous year. 
 
From Their Nomination Form: 
 
Our company recently conducted a brand awareness study that showed that our customers 
see us as a trusted advisor. This bears out in the types of content our readers respond to. 
They have indicated through reader surveys and clickthrough data that they are most interested in 
tutorials, industry trends, how-tos, and other benefit-oriented content, and we constantly monitor 
our metrics to make sure we are delivering relevant content. 
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