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Best Email Newsletter for Marketing Purposes  
Silver Consumer 
BlueGrass Cellular 
 
Brand/Client Side Team: 
BlueGrass Cellular Team 
 
Vendors/Agencies: 
Paramore|Redd 
 
MarketingSherpa Summary – Why They Won: 
 
One size doesn’t fit all when it comes to email newsletters. The team at BlueGrass Cellular asks 
customers to update their profile according to interest areas and location. Then, the team delivers 
custom newsletters to each subscriber according to their stated interests. The strategy achieves an 
average open rate of 43% and a 52% clickthrough rate. 
 
From Their Nomination Form: 
 
Immediately after subscribing to the BGC eNewsletter campaign, the consumer will be 
prompted to update their profile. By selecting a series of special interests the consumer will 
indicate if they are interested in receiving information on: 
- Phones 
- Plans 
- Accessories 
- Game Downloads 
- Ringtones 
- Cool Features 
- Current events 
- Wireless Safety 
- Company information 
 
The consumer then receives a monthly eNewsletter. Each email will be customized for the 
consumer’s unique preferences based on the interests they have selected. This email 
populates dynamically and automatically through the email service provider setup. The 
result is one email design- one email blast- but a custom experience for every BGC email 
subscriber. 
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