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Best Promotional Re-launch Blast  
Silver Consumer  
Align Technology – Invisalign Re-engagement 
 
Brand/Client Side Team: 
Tim Parkyn 
 
Vendors/Agencies: 
VML 
 
MarketingSherpa Summary – Why They Won: 
 
This campaign is special because of the absolutely phenomenal response it achieved in re-
engaging portions of the house prospect list. They were targeting prospects who hadn’t  
responded in up to two years, but their messages got consumers to open and click through to a 
host of online content and tools. 
 
Sorry, the judges promised this winner that we would keep their results private. However, be 
assured that we have seen all the data and were thoroughly impressed! 
 
From Their Nomination Form: 
 
The previous email program was focused only on new prospects who had very recently 
expressed interest. After 6 weeks from opt-in, the contact stream ended and prospects that 
had not made a purchase were essentially written off. 
 
The centerpiece to our new email strategy was the revival of the conversation Invisalign had 
started with the slightly more than 100,000 “dead” prospects in the marketing database. We 
launched a re-engagement email series aimed at those “dead” leads with the goal of providing as 
many user paths as possible, and monitoring the performance of those action and content-paths 
to inform the layout and content of the ensuing emails. 
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