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Best Promotional Blast – Direct Sale or Lead Gen Offer: 
Silver B2B 
Openet – Whitepaper Offer 
 
Brand/Client Side Team: 
Andrea Kavanagh, Ian Ross, Aine Dundas 
 
MarketingSherpa Summary – Why They Won: 
 
The layout of the email, along with the images used, prompted excellent response rates from 
their target audience. The landing page mirrored the email, and the form was pre-populated to 
encourage submission. Giving recipients a screenshot of the asset they were to receive proved to 
be a great way to entice them to download. 
 
From Their Nomination Form: 
 
The metrics goal was to generate leads, determined by the BANT criteria contained in the 
form submission. Once we had ascertained the interest a contact had with our company 
and the particular products and solutions they were interested in, we were able to 
appropriately follow up and nurture the lead. 
 
o Open rate 25.76% 
o Click though rate 12.71% 
o E-mail to form conversion rate: 9.19% 
o Visitor to form conversion rate: 72.30% 
o Unsubscribe rate 0.1% 
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