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Best Promotional Blast – Direct Sale or Lead Gen Offer: 
Gold Consumer  
National Hockey League – Ticket Sale Campaign 
 
Brand/Client Side Team: 
Amie Becton 
 
Vendors/Agencies: 
e-Dialog 
 
MarketingSherpa Summary – Why They Won: 
 
This campaign was awarded gold because it shows how e-mail marketers can create highly-
relevant campaigns with a minimal amount of data if they ask the right questions. For this 
campaign to be effective, the NHL needed to know only the fan’s e-mail address, their zip code, 
and their favorite team. The fact that each individual who received this campaign, which is over 
800,000 fans, got an e-mail that was specifically created for him is a perfect example of the 
potential of e-mail marketing. 
 
Sorry, the judges promised this winner that we would keep their results private. However, be 
assured that we have seen all the data and were thoroughly impressed! 
 
From Their Nomination Form: 
 
The NHL realized that displaced fans were an underserved audience and they wanted to 
develop a campaign to keep them in the loop and engaged with their favorite team, even if that 
team wasn’t their “home” team. Using the fan data, the NHL developed a highly relevant e-mail 
announcement that would speak to each fan directly. The campaign utilized two key data points: 
the favorite team, and the geographic location.  
 
Each message was customized so that a Boston Bruins fan living in Boston received an e-mail 
with Bruins imagery and the Bruins first seven home games. For a Bruins fan living in 
Philadelphia, the message still featured Bruins imagery, but the game schedule had only info on 
games in which the Bruins were playing the Philadelphia Flyers in Philadelphia. The NHL 
expected that reminding fans about games their favorite teams were playing in their local area 
would lead to increased single-game ticket sales. 
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