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Best Postcard-Style Campaign  
Gold B2B 
Blue Tent Marketing – Blue Tent Christmas Carol 
 
Brand/Client Side Team: 
Josh Lewis, Ryan Austin, Mehri Movassagpour, Eric Taylor 
 
MarketingSherpa Summary – Why They Won:  
 
In a campaign like this, execution is everything. Blue Tent had the temerity to combine a simple 
holiday greeting postcard-style email with a holiday-themed survey of their clients' business 
needs. While this “gift” could have been a white elephant, it managed to work nicely, engaging 
customers in a fun way, while providing Blue Tent with some hard to find and high-quality data. 
 
From Their Nomination Form: 
 
Sent to 2,456 subscribers, with a 32% unique open rate, 10% unique click rate and 31% 
conversion rate (82 survey completions out of 260 unique clicks). Overall, the campaign 
generated about 75 leads across 11 service categories – an outstanding response! 
Additionally, the survey responses gave us valuable insight into the depth of our clients and 
prospects internet marketing programs and the direction they are headed for 2009. 
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