Best Postcard-Style Campaign
Gold B2B
Blue Tent Marketing — Blue Tent Christmas Carol

Brand/Client Side Team:
Josh Lewis, Ryan Austin, Mehri Movassagpour, Eric Taylor

MarketingSherpa Summary — Why They Won:

In a campaign like this, execution is everything. Blue Tent had the temerity to combine a simple
holiday greeting postcard-style email with a holiday-themed survey of their clients' business
needs. While this “gift” could have been a white elephant, it managed to work nicely, engaging
customers in a fun way, while providing Blue Tent with some hard to find and high-quality data.

From Their Nomination Form:

Sent to 2,456 subscribers, with a 32% unique open rate, 10% unique click rate and 31%
conversion rate (82 survey completions out of 260 unique clicks). Overall, the campaign
generated about 75 leads across 11 service categories — an outstanding response!
Additionally, the survey responses gave us valuable insight into the depth of our clients and
prospects internet marketing programs and the direction they are headed for 2009.
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t Christmas Carol

To celebrate the holidays and the 165th Anniversary of

Charles Dickens @ Christmas Carol, we're taking a cue
from F:'chage, and we're considering transformations that may
help make our marketing efforts even better in the coming year.

Won't you join us on our journey to make our endeavors
even more successful in the Net To Come? Once the
transformation is complete, you're sure to feel better
than OId £Dbeneser on Christmas morning:

... as light as a featber,

as bappy as an angel,

as merey as a school boy,

as piddy as a drungen man ...

We invite you to take this journey with us to discover the Lﬁ[_}aﬁtﬁ Df
Internet NiavReting's Past, Present and Net to Come...

» Start the Journey

Those who complete this journey will
receive a holiday gift and will be entered
to win a vintage leather-bound edition of
@& Christmas Cavol,
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Ghost of Christmas Past

As Scrooge discovered, a visit from the Gbost of Christmas Past
¢an be daunting. L.earning from our past can be bard to do ...
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Gbhost of Christmas Present

To visit with the Ghost of Present is to acknowledge where vou
stand todav. Are vou pleased with the current status of vour
existing internet marketing endeavors?

dedicated internet marketing budget?

ot all that apply)

= . \BlueTent » Disit The Gbost of Vet to Come
M ARKETING
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Gbost of Christmas Net To Come

If all vou ever do is all vou've ever done, then all yvou'll ever
aet is all you ever got ...

oL intermet marketing budget for 2(

We'd love to hear from you, Please enter any thoughts, comments or guestions below ..

* @lUETent » Complete Nour Journcey
MARKETING :
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Congratulations!
You've been entered to win a Vintage Edition of A Christmas

Carol. The winner will be announced on Christmas Dav by email.

({Je bope this bas been an enlightening journey for you that will
result in a positive transformation of vour internet marketing
initiatives in 20091

Your qift is 10% off of the setup fee of any new Blue Tent
product or service purchased by April 1, 2009. Just be sure to
mention "Ebenerzer” to vour sales representative!

"A Merry Christmas Ebenezer, vou old bumbuga!”

- The Blue Tent Crew

» Share the Journey ...
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Share The Journey

Please take a moment to share the journey with vour friends,
family, co-workers and collegues ...

Your Name
Your Email
Friends Email

rriends Name |

Personal M

» Send the Journey ...

© Copyright 2002-2009 MarketingSherpa LLC.
It is forbidden to copy this in any manner.



