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Best Email Opt-in Campaign 
Silver B2B (tie) 
IBM – WebSphere Rocks 
 
Brand/Client Side Team: 
Linda Stanislawski, Stephen Mello 
 
MarketingSherpa Summary – Why They Won: 
 
If your B2B customers changed companies often and only 50% of your emails were being 
delivered, where would you turn? To ‘Rock and Roll,’ right? That’s where IBM found its 
inspiration for this engaging and very effective email campaign.  The viral qualities of this 
campaign were also impressive – party on! 
 
Sorry, the judges promised this winner that we would keep their results private. However, be 
assured that we have seen all the data and were thoroughly impressed! 
 
From Their Nomination Form: 
 
The “WebSphere Rocks” viral opt-in campaign is an innovative and low-cost way to excite our 
user base about the brand, continue to build loyalty, and keep them informed about product 
announcements and offers. Increasing our number of opt-ins in this way helps us to strengthen 
relationships with our customer base for more successful product marketing in the future. 
 
The campaign focuses on how, by using WebSphere products, developers and IT 
managers can become “Rock Stars” of their office. We target these audiences at face-to- face 
events and online via a micro-site – using both traditional and viral techniques to drive to the 
Web and events. 
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