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Best Email Opt-in Campaign 
Silver B2B (tie) 
Hewlett-Packard – HP Technology at Work Product Specific Editions 
 
Brand/Client Side Team: 
Cathy Howard, Krisha Andrew 
 
Vendors/Agencies: 
Pepper Global, Acxiom Digital 
 
MarketingSherpa Summary – Why They Won: 
 
This campaign impressed us because it’s a text book case on how to use dynamic copy to benefit 
your customers and prospects. And if you want further proof that targeted emails work, HP 
Technology’s open and click-through rates enjoyed triple digit percent increases when compared 
to non-dynamic emails. 
 
From Their Nomination Form: 
 
The strategy for the Product Specific Editions was not to differentiate itself from the e-newsletter 
but to enhance one’s experience. We implemented an intricate editorial and delivery system in 
order to create a Seamless transition from edition to edition. The Product Specific editions 
include content that is relevant to one specific product (i.e. HP Color LaserJet CP3505 Series) 
not an entire series.  
 
Editorially, product specific content is based on a staggered life cycle approach. Content (both 
spotlight and sales force) is delivered on 3-4 month intervals, broken down into a specific 
messaging model. Content delivered throughout the product’s ~2 year life 
cycle. Customers can receive up-to seven editions for one product starting with “get to know 
your product info” through to “up- & cross-sell information.” 
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