
Best Automated Series (Auto Responder) 
Gold Consumer  
Sony – Sony Rewards Welcome Campaign 
 
Brand/Client Side Team: 
John Briesch, Gerard LoMonoco, John Owens, Dan Sullivan, Eric Rosenberg, Kim Malcolm 
 
Vendors/Agencies: 
Datran Media 
 
MarketingSherpa Summary – Why They Won: 
  
We believe this campaign is solid gold because is so successfully accomplished the business goal 
it was built to address. The campaign drove significant incremental engagement with the web 
properties, for the segments who received it, when compared to a control population. 
  
From Their Nomination Form: 
 
The three test messages all beat out the control by a significant margin. Mean click-through rate 
(clicks/ messages delivered) was 157% higher for test messages compared to control. 
 
Increase in Total Clicks to Sony Rewards Web Properties: The primary goal of the 
campaign was to further engage users with the features and functionality at the Sony 
Rewards website. The serialized test campaign drove 627% more total clicks to the site 
than the single message control campaign without any lift in unsubscribe rates or a single 
spam complaint (to date). The test was a resounding success and has been rolled out the 
wider audience. Learnings from this test were leveraged across the other Sony email 
programs and new communications are being added to these message streams to test 
impact on core business objectives. 
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