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Best Automated Series (Auto Responder) 
Silver Consumer 
Adobe Systems – Monthly Event Emails 
 
Brand/Client Side Team: 
Matt Strain, Kimberley Talbot, Laurel D'angelo 
 
Vendors/Agencies: 
G2 Direct & Digital, McMillan 
 
MarketingSherpa Summary – Why They Won: 
 
Every month, Adobe has news and events that their opt-in base should be updated on. The 
primary purpose of these emails was to increase registration for online and live events. This gave 
Adobe the opportunity to keep a consistent communication stream with their targets. 
 
Sorry, the judges promised this winner that we would keep their results private. However, be 
assured that we have seen all the data and were thoroughly impressed! 
 
From Their Nomination Form: 
 
Adobe had previously sent out individual emails to promote each event (up to 170 per year) from 
multiple groups across the company… 
 
By segmenting the emails into key groups of verticals, we were able to narrow it down to 
about nine email versions, which were sent on a monthly basis. We created a consistent look, 
feel and tone in our event email to give readers a consistent experience they 
recognized and looked forward to monthly event email. Each month, our readers received an 
email with all events that were relevant to them and their vertical segment, including product 
updates and discounts. This also has helped to build trust with our opt-in customers and greatly 
improved registration for online and live events. 
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