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Best Internal Email Campaign  
Gold 
Lockton Associates – Destination: Wellness 
 
Brand/Client Side Team: 
Theresa Schnelle, Natalie Holtgraves 
 
Vendors/Agencies: 
ER Marketing 
 
MarketingSherpa Summary – Why They Won: 
 
Too often forgotten is the power of email to communicate effectively with your internal 
audiences. For ten weeks Lockton Associates used emails to engage employees in its 25 offices 
into thinking about their wellness and living healthier lifestyles. We can’t say how much 
healthier they are today, but with its 69% open rates and close to 40% participation in some 
offices, you know that email did its part. 
 
From Their Nomination Form: 
 
This campaign is special because of the sustained, high-level participation throughout the 
ten-week promotion, as well as the extremely high open rates. 
 
Lockton Associates were given a different "challenge" each week, which required them to 
complete some offline actions. They then completed the challenge by filling out a form 
embedded in the email. They were also given different wellness-related information each 
week, with links to more online resources included in the emails. 
 
From the first week, Associates were engaged in the promotion and kept up that participation 
throughout the ten weeks, resulting in a great campaign that surpassed expectations. 
 



© Copyright 2002-2009 MarketingSherpa LLC. 
It is forbidden to copy this in any manner. 

 

 
 



© Copyright 2002-2009 MarketingSherpa LLC. 
It is forbidden to copy this in any manner. 

 

 
 



© Copyright 2002-2009 MarketingSherpa LLC. 
It is forbidden to copy this in any manner. 

 

 
 



© Copyright 2002-2009 MarketingSherpa LLC. 
It is forbidden to copy this in any manner. 

 

 


