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Best Internal Email Campaign 
Silver 
Duke University – “This Week at Duke” 
 
Brand/Client Side Team: 
Steve Hartsoe, Janna Wilkinson, Ben Riseling 
 
Vendors/Agencies: 
Bronto 
 
MarketingSherpa Summary – Why They Won: 
 
Years of planning paid off for Duke University. Their new weekly newsletter to staff has 
registered consistently high open and click through rates. But what impressed us is that they then 
went one step further and used this internal newsletter to reach the next level of “internal” 
audiences – alumni, students and local residents, thus creating a broader and more inclusive 
community. 
 
From Their Nomination Form: 
 
In August, we had a little more than 16,000 auto-subscribers. We have opened the option to have 
The Week at Duke sent to Parents, students, Alumni, Triangle Residents, and the 
News Media on a subscription page on our news site. Now we have just under 19,000 
subscribers in October. 
 
Our stats average that we compile using Bronto have been overwhelming positive as well. 
Average Performance: 
o 57.6% Open 
o 20.1% Click 
o 34.9% Click/Open 
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