Best List Growth Campaign
Silver Consumer
Sprint — Sprint Email Opt-in Page

Brand/Client Side Team:

Roshni Cox, Bronson Broockerd
Vendors/Agencies:

Tequila NY, Acxiom Digital

MarketingSherpa Summary — Why They Won:

Everyone wants to get customers and prospects to voluntarily opt-in to receive email. Here’s an
idea. Forget the giveaways. Promote the email itself. After all, that’s what they’re signing up for.
Simple, straightforward and so effective. Sprint saw a 47% increase in email opt-ins in the first
three months.

From Their Nomination Form:

In order to build their database, Sprint had to figure out how to get both customers and prospects
to voluntarily opt-in to receive email. In previous years, Sprint used various incentives (i.e.,
phone giveaways, free ring tones, travel sweepstakes), but this year we decided to take a totally
different approach and use the actual benefits of their email program as incentive for potential
members to sign up.

Using After Effects, we developed a motion graphics video to highlight the program's unique
attributes. This strategy gave users an honest and insightful look into our email program while
providing Sprint with qualified leads. Lastly, the fact that Sprint was able to use this kind of
incentive for email collection speaks to the robust and rewarding nature of the email program
itself,
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