Best List Growth Campaign
Gold Consumer
Sears Canada — Sears Get in to Win Campaign

Brand/Client Side Team:
Le Quan Truong, Paige Mailing, Jennifer Truong

Vendors/Agencies:
M Marketing, Inc.

MarketingSherpa Summary — Why They Won:

This was an extremely successful multi-channel campaign with a fun viral component which
grew Sears Canada’s subscriber database by 20%. It was fun for the subscribers but even more
fun for Sears, driving in significant sales.

From Their Nomination Form:

The target audience was current Sears customers (in-store, sears.ca and catalogue shoppers) who
were not What’s in Store for You? subscribers. The target
audience was familiar with the Sears brand but the majority of it is single channel shoppers.

People were driven to the microsite through various channels: email to current

WISFY subscribers, acquisition emails, banners at sears.ca and partners properties, game
cards handed out in-store and to catalogue shoppers and a viral component through which
people could share the experience with their friends and family. User experience and
messaging was different depending on where users came from.
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Hello, [name]!

At Sears Canada, we've always got something great in
store for yvou . and right now, we're giving vou the chance
ta win in our Get in to Win Contest!

Simply sign up for our exciting Sears Whai's in Store for
You? e-newsletter, and vou could be a winner. Thers ars
hundreds of prizes to ba won daily! You could instantly
win Sears e-coupons, Gift Cards, MPZ Players, Long
Distance Calling Cards, Digital Cameras, =nd you'll 2lso
get the chance to win 1 of G Monthly Draw Prices!

Flay once and vou'll be automatically entered into thea
ramaining manthly draws! There are 60,000 onzes to

be wonl Mo purchase necessary.™

and that's not alll By becoming part of What's in Store
for You ?, vou'll be the first to know about sl the lstest
products, contests, sales and bonuses at Se=rs.

So get in on the latest ond greatest at Sears, and use
your special PIN to Get in to Win right now!

Your UNIQUE PIN = [enter PIN]

Go to www.sears.ca/win o SIgN Up & ph}-

*hMo purchaza naceszarny. Contest clozses Novembar 20, 2008. Toka
zpproximate retzil value of prizes is $17,500. Skill Fasting
requirec. Ooer m legal resicents of Cznada who sr= age of
majanty or oldar. For full comtest rules and odds of winning. visit
. ssars cawin

ou Comonua o racciya our amails

maEYe Desn sent thi= messanese ersuse Tl iEve ooced T rersive mformation from Sears anads

longer wash to recene 2mal messages from Sear anada. olesse cicke here
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Sign up for our e-newsletter and you

could W/ N instantly!

Play Now )

6 Grand Prizes

plus hundreds of instant daily prizes!

Simply sign up for our exciting
What'’s in Store for You? e-newsletter, and you
could be a winner in our Get in to Win Contest!
Mo purchase necessary.

Yisit www.sears.ca/win
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plus des centaines de prix instantanés
a gagner chaque jour!

Inscrivez-vous simplement a nos courriels Sears
Qu’avons-nous a vous offrir? et vous pourriez devenir gagnant
de notre concours « Participez pour gagner»!

Aucune obligation d'achat.

Visitez www.sears.cal/gagner
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