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Best List Growth Campaign  
Gold Consumer 
Sears Canada – Sears Get in to Win Campaign 
 
Brand/Client Side Team: 
Le Quan Truong, Paige Mailing, Jennifer Truong 
 
Vendors/Agencies: 
M Marketing, Inc. 
 
MarketingSherpa Summary – Why They Won: 
 
This was an extremely successful multi-channel campaign with a fun viral component which 
grew Sears Canada’s subscriber database by 20%. It was fun for the subscribers but even more 
fun for Sears, driving in significant sales. 
 
From Their Nomination Form: 
 
The target audience was current Sears customers (in-store, sears.ca and catalogue shoppers) who 
were not What’s in Store for You? subscribers. The target 
audience was familiar with the Sears brand but the majority of it is single channel shoppers. 
 
People were driven to the microsite through various channels: email to current 
WISFY subscribers, acquisition emails, banners at sears.ca and partners properties, game 
cards handed out in-store and to catalogue shoppers and a viral component through which 
people could share the experience with their friends and family. User experience and 
messaging was different depending on where users came from. 
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