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Best (or Most Dramatic) Test You Learned From  
Silver Consumer (tie) 
AirTran Airways Email Template Test 
 
Brand/Client Side Team: 
Andrew Chang, Heather Johnson, Charles Brewton 
 
Vendors/Agencies: 
e-Dialog 
 
MarketingSherpa Summary – Why They Won: 
 
This was, quite simply, a great example of testing done right – resulting in actionable changes 
that drastically increased clicks and cut the unsubscribe rate in half. Great job. 
 
Sorry, the judges promised this winner that we would keep their results private. However, be 
assured that we have seen all the data and were thoroughly impressed! 
 
From Their Nomination Form: 
 
Both new templates outperformed the original control version with almost double the 
clickthrough rate. Although one goal of the testing was to create an e-mail template that would 
encourage A+ Rewards members to take advantage of more partner offers, we do not have 
conversion data for the partners. We can infer from the increased opens and clicks that exposure 
and interest in partner offers has increased. 
 
Testing members’ behavior over time has consistently yielded improved results, showing 
that with more relevant content, customers are staying engaged. Furthermore, while 
increased ticket sales were not the primary goal of the project, the incremental revenue has been 
a welcome bonus. 
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