
Best Email Newsletter for Marketing Purposes 
Gold B2B 
Royal & SunAlliance Canada 
 
Brand/Client Side Team: 
Terrie Strickland 
Vendors/Agencies: 
Ariad Custom Communications 
 
MarketingSherpa Summary – Why They Won 
 
Canadian insurance company RSA wanted to strengthen their relationships with independent brokers 
and get those brokers to choose more RSA products for their clients. The solution was a new email 
newsletter that helped brokers focus on serving their customers. Contents include selling tips, answers 
to customers’ frequently-asked-questions, and new product announcements designed to make the 
brokers’ jobs easier.  
 
Sorry, the judges promised this winner that we would keep their results private. However, be assured 
that their data vastly exceed B2B industry benchmarks for opt-in rates, open rates, and clickthrough 
rates.  
 
From Their Nomination Form 
 
The RSA Advice-Based Customer email campaign has received impressive sign-up and engagement 
rates that has surpassed both the corporate marketing expectations and industry benchmarks, and has 
succeeded in building a solid and growing Broker relationship. Strong unique open and clicks rates 
further support that the targeted Customer Service Representatives continue to be receptive to and 
value the information provided by RSA. 
 



 
 


