
Best Triggered Email or Autoresponder Series  
Honorable Mention B2C 
Dortmund Airport – “Database Eraser” Reactivation Campaign 
 
Brand/Client Side Team: 
Tim Elsdörfer 
 

Vendors/Agencies: 
Rabbit eMarketing 
 
MarketingSherpa Summary – Why They Won: 
 
Reactivation is a vital part of email marketing, and one that is usually overlooked. The team from 
Dortmund Airport wanted to improve the quality of their email list, which was recording low clicks 
and opens, and high campaign costs. They created a three-message subscriber re-activation campaign 
that targeted subscribers who had not engaged with an email in the previous three months. The emails 
used a combination of newsletter content and a contest entry offer (to win a sightseeing flight over 
Dortmund airport). They also mixed HTML and plain-text emails to ensure subscribers would be able 
to see the offers.  
 
The result: 13% of those targeted by the campaign were re-activated on the main list. The rest were 
cleansed from the list, lifting opens and clicks significantly. 
 
From Their Nomination Form: 
 
Average open rates for the newsletter after the reactivation campaign were 35.5%, an increase of 
some 150% over average open rates before the reactivation campaign. CTR also rose significantly. 
Average CTR after the campaign was 12.4%, or double the typical CTR before the reactivation 
campaign.  
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