
Best Promotional Message – Direct Sale or Lead Gen Offer 

Honorable Mention 

World Wildlife Foundation Deutschland – “His Home is Our Climate” fundraising 

campaign 

 

Brand/Client Side Team: 
Julia Lönneker, Hannes Hafenbrack, Stefan Ziegler, Constanze Oelighoff 
 
Vendors/Agencies: 
rabbit eMarketing 

 

MarketingSherpa Summary – Why They Won: 

 

The WWF Deutschland supercharged their fundraising campaign to save the rainforests and 

orangutans in Borneo with a unique email appeal. The team created a fictional “diary” of an 

orangutan family in the Indonesian rainforest, and in the course of five emails told the story of the 

dangers they faced from lost habitat. The final email featured a happy ending of finding refuge in 

WWF-protected land. Calls-to-action included a button to donate to the cause.  

 

They ran an A/B split test that sent half their list the first diary entry, and the other half the 

standard fundraising appeal message. Clickthrough rate for the diary email was five percentage points 

higher than the CTR for the standard message appeal – but donations from the diary were 60% 

higher. Over the course of the five message campaign, total donations were 700% higher than the 

standard, one-time appeal they had been using.  

 

From Their Nomination Form: 

 

The fictional diary of a displaced orangutan gives readers an insight into the ape’s perspective and 
helps them empathize with the animal’s plight. Potential donors are not given third-party reports of 
the situation, but a first-person account that allows them to better experience the true situation in 
the rainforest. Their willingness to donate increases in tandem. 













Existing newsletter subs



60%

+110% 

+31,25%

+700%
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