
Best Triggered Email or Autoresponder Series  
Silver B2C 
Vanderbilt LASIK -- Welcome Trigger 
 

Brand/Client Side Team: 
K. Shea Putnam 
 

Vendors/Agencies: 
Paramore|Redd Online Marketing 

 

MarketingSherpa Summary – Why They Won: 
 
The goal of this campaign was to schedule patients for a free, no-obligation LASIK eye-surgery 
screening. To do that, the team used a search ad that brought users to a landing page where they could 
sign up for email alerts or request a phone call to schedule a consultation. The, visitors received a 
different welcome email depending on what action they had taken: 
 
- Visitors who had requested a phone call received a Thank You email that offered them the chance 
to call immediately to schedule a consultation, and also offered patient testimonials. 
 
- Visitors who had not request a phone call received an email that focused immediately on customer 
testimonials, then included a direct call-to-action: “Are you ready to learn more about how you can 
enjoy the same freedom?” 
 
Sorry, the judges promised this winner we would keep their results private. However, we have seen the 
data, and metrics for opens, clickthroughs and conversions were impressive.  
 
From Their Nomination Form: 
 
This campaign is special because the email message was very tailored. The copy had minute yet 
impactful differences in copy and call to action to accommodate for the fact that one audience was 
further into the sales process. The email tone took an emotional versus clinical tone. The theme of 
the email was the freedom that LASIK provides. 
 



 
 


