
Best Email Opt-in or List Growth Campaign 
Gold B2B 
Huttig Building Products List Growth Campaign 
 
Brand/Client Side Team: 
Nikki Wildman 
 
Vendors/Agencies: 
ER Marketing 
 
MarketingSherpa Summary – Why They Won: 
 
The Huttig team used their sales representatives as the subscriber acquisition channel in this unique 
campaign. They designed a contest to reward the locations that registered the most email subscribers, 
and sent weekly updates showing where individual locations were ranked, and how many names they 
had registered. The campaign helped them grow their list more than 26% in only six weeks.  
 
From Their Nomination Form: 
 
The goal was to excite and incent their sales reps to ask their customers to sign up for email 
communications from Huttig. Their company thrives on competition internally and this was a great 
way to build on that. 
 



 

 



 



 


