Best Email Newsletter for Marketing Purposes
Silver B2B
Click Rain eNewsletter

Brand/Client Side Team:
Jeff Meuzelaar, Mark Henderson

Vendors/Agencies:
N/A

MarketingSherpa Summary - Why They Won:

Sometimes it pays to challenge conventional wisdom and test whether best practices are really the
best approach. The team at online marketing firm Click Rain needed their email newsletter show off
their design and technical savvy, so they broke with tradition and created a template that includes an
animated GIF header of moving clouds that catches the eye of those whose mail clients support the
feature. They also use a compelling mix of content and features, such as charts, videos and social
sharing links, that generate an average around 40%-50%.

From Their Nomination Form
After each send, we often get requests regarding how we can help create a similar look for

clients/prospects. Thus, not only is a great communication vehicle for current and existing clients, it
also serves as a new business channel for us.
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SEO tactics visualized.
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Level of Competition in the SERPs

Give thanks this month for great videos.
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