
 
 
Best Promotional Message – Direct Sale or Lead Gen Offer 
Silver B2C 
CPAP.com – New Mirage SoftGel Nasal Mask Introduction 
 
Brand/Client Side Team: 
Ashley Thompson, Carolyn Goodman, Fernando Llanes, Trinh Vu, Johnny Goodman 
 
Vendors/Agencies: 
ExactTarget 
 
MarketingSherpa Summary – Why They Won: 
 
The team at the ecommerce site Cpap.com had a unique challenge: New FDA rules required those 
who suffered with sleep apnea to have a prescription for items that previously hadn’t required them. 
Thus, their promotion for a new sleep apnea mask had to be compelling enough to get prospects to 
return to their doctor’s office and get a prescription on file before purchasing. But they made a 
strong case for the features and benefits of the new product, using copy and images. The results:  
o 40% open rate 
o 25% click-to-open ration 
o 4.4% conversion rate 
 
From Their Nomination Form: 
 
This new product launch sold out all inventory and spurred a huge increase in prescriptions we were 
able to put on file. 
 



 
 
 


