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Why Weore Here

Why Should Email Marketers
Care About Brand
Management?




A Bit About Your Speaker

Karen Talavera

President of Synchronicity Marketing

Providing inspired email marketing coaching, consulting,
strategy and professional education

Who is Karen?

A Nationally-recognized email marketing trainer for the Association
of National Advertisers (ANA), Direct Marketing Assoc. (DMA) and
Fortune 500 companies

A Coach, speaker and writer for Huffington Post and other marketing
industry organizations

A World traveler, social media enthusiast, yoga lover and South
Florida resident
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Synchronicity Marketing

Maximizing Synergy for Superior Results
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Our Roadmap

i Why Should You Care About Branding?

i Impact of Email on Your Brand
A What the research tells us

i Case Study

i Strategies for Successfully Harmonizing
Your Email and Your Brand

www.MarketingSherpa.com
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Why Care?

i Sometimes we forget the power of emall
Altds not jJust about Dbl ast.
build an overall impression

A Every marketing message carries with it brand impact

A Digital touch points can carry greater weight than you
realize

A Everything happens faster online

www.MarketingSherpa.com S
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The Rules Are Changing

Audience Engagemen

www.MarketingSherpa.com



