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{ƻΧ ǿƘŀǘ ƛǎƴΩǘ ŎƘŀƴƎƛƴƎΚ
Å¢ƘŜ ŦǳƴŘŀƳŜƴǘŀƭǎ ƻŦ ƳŀǊƪŜǘƛƴƎ Χ
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²Ƙŀǘ ƛǎƴΩǘ ŎƘŀƴƎƛƴƎΚ
¢ƘŜ ƴŜŜŘ ŦƻǊ ƳŀǊƪŜǘ ŦƻŎǳǎΧ

ÅSurvey question: How do you segment
the market for your solutions?

Not at all

With demographics

With more than
demographics 

24%

55%

21%
Answer:

Source: Gartner Research 2009



²Ƙŀǘ ƛǎƴΩǘ ŎƘŀƴƎƛƴƎΚ
¢ƘŜ ƴŜŜŘ ǘƻ άƳŀǊƪŜǘέ ƴƻǘ άǎŜƭƭέΧ
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²Ƙŀǘ ƛǎƴΩǘ ŎƘŀƴƎƛƴƎΚ
Customers are still more likely to buy when you 

quantify your value proposition 

ÅSurvey question: Do your proposals quantify 
business outcomes?

In our marketing

Sales

Not sure

12%

73%

15%
Answer:

Source: Gartner Research 2009



²ƘŀǘΩǎ ŎƘŀƴƎƛƴƎ ŀ ƭƛǘǘƭŜΚ

Å5ǊƛǇ ƳŀǊƪŜǘƛƴƎ ƛǎ ƻƭŘ ƴŜǿǎΧ


