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Examine

Assess the market
Assess the competition
Understand the customer

Plan

Develop
strategic plan

Develop
tactical plans

Evaluate L4
Monitor
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Measure success
Take remedial actions

Execute
Execute plans
Manage marketing

Manage indirect
channels

Communicate

Manage the brand

Manage customer
relationships /

Implement marketing
communications




6th Annual . .
B2B Marketing Summit

2 KIFG AayQid OKI y3
¢cKS YSSR F2NJ YINJ SO ¥F;
A Survey question: How do you segment

the market for your solutions?

Answer: £ = Not at all

= With demographics

= With more than
demographics
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Customers are still more likely to buy when you

guantify your value proposition

A Survey question: Do your proposals quantify
business outcomes?

= |n our marketing
Answer:
. 15%

m Sales

“ Not sure

Source: Gartner Research 2009
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