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A Survey question: How do you segment

the market for your solutions?

Answer: £ = Not at all

= With demographics

= With more than
demographics
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Customers are still more likely to buy when you

guantify your value proposition

A Survey question: Do your proposals quantify
business outcomes?

= |n our marketing
Answer:
. 15%

m Sales

“ Not sure

Source: Gartner Research 2009
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A Closed loop marketing is the standard
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Marketers are starting to understand how
social media pays off.
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How are Marketers Coping?
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A Survey question: Have you assigned someone
to manage social media full time?

Answer: m Yes

m NO

@ Part time
Source: Gartner Research 2009
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How are Marketers Coping?
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How Is Sales Coping?

A Marketing and Sales are starting to walk in
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Summary and Advice

A Look at your existing communications
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contribution to each vehicle.

A Execute this strategy with a classic
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