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Leveraging LinkedIn

How Genoo explored the world of social 

media, specifically LinkedIn, what we 

learned, the results we got and how it all 

fits together.



Who is Genoo?

We are a Software as a Service (SaaS) offering 

of integrated online marketing tools for the 

emerging Marketing Automation needs that all 

organizations must embrace to compete. 

Genoo's mission is to provide comprehensive 

marketing automation and lead nurturing tools 

for the small and mid -sized market.

Founded: Jan, 2008 Launched: June, 2008



Initial Challenge

How to get the word out about 

Genoo whené

There is NO budget ($0).

Goal:  Raise awareness on a        

shoestring budget



Initial Steps

Talked to everyone I knew

Built an initial email list and 
started email marketing effort

Wasnõt a broad enough 

reaché



New Rules of Marketing & PR

Read David Meerman Scottõs book.

There is a lot that is possible on the 

Internet if you are open, creative 

and interested in figuring it out.

PR, Blogs, Social Mediaé

Itõs about RELATIONSHIPS & INTERESTS



Enter: Social Media

LinkedInéééé.ééé..

Facebookééééééé..

Squidooééééééé..

Del.icio.uséééééé..

Rollyo éééééééé.

Played in all of themé

(Twitter, Stumble Upon, Digg came later)



LinkedIn: Our Approach



LinkedIn Groups

Shows up at the bottom of your 

profile



LinkedIn Answers

Share your expertiseé



LinkedIn Answers

Search, Post, find expertsé



Build Your Reputation

Get chosen as òBest Answeró



Something about Stars

Get rewarded for adding value

Genoo Case Study was included 

in new book, Marketing 2.0 -

through answering LinkedIn 

Question.


