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Leveraging LinkedIn

How Genoo explored the world of social
media, specifically LinkedIn, what we
learned, the results we got and how it all
fits together.
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Who I1s Genoo?

We are a Software as a Service (SaaS) offering
of integrated online marketing tools for the
emerging Marketing Automation needs that all
organizations must embrace to compete.

Genoo's mission is to provide comprehensive
marketing automation and lead nurturing tools
for the small and mid -sized market.

Founded: Jan, 2008 Launched: June, 2008
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Initial Challenge

# How to get the word out about
Genoo wheneéeé

# There is NO budget ($0).

1 Goal: Raise awareness on a
shoestring budget
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Initial Steps

¥ Talked to everyone | knew

# Built an initial email list and
started emall marketing effort

TWasnot a broad enou
reachdé
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New Rules of Marketing & PR

iIRead Davi d Meer man S

4 There Is a lot that Is possible on the
Internet if you are open, creative
and interested In figuring It out.

PR, Bl ogs, Soci al Me
iltos about RELATI ONS
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Enter: Soclial Media

“Linkedl nééé ¢ Linkedil.
MFacebookéééé élgdi

“Pl ayed 1 n all of

(Twitter, Stumble Upon, Digg came later)
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LinkedIn: Our Approach

-
Llnk&dﬁ.a People ~ Jobs|~ Answers -~ Companies - Account & Settings | Help | Sign Out Language ~
Explore People Search: Director at Apple - Intemet (Silicon Valley) - VP Operations Search People j Advanced
£} Home LinkedIn has thousands of postings including jobs in your field, search now!
&y Groups -

B2B Online Marketing Inbox People you may know

B2B Lead Generation
Roundtable Action items: Q&A (1), See all messages » Jean Peterson

.............................. Invite |
B8 Lead Nurtur Marketing Communications
ad Nurturing Consultant
See all » Network Updates o s | _
N = el ) Invite |
&a Profile = L r, Insights Twin
H . Citi
Edit My Profils Tell your network what you are doing: fies
View My Profile Lonny Gulden Invite | x
_ Technology Recruiter, Linkedin
Recommendations Traimer, Job Search Coach, Social
B contacts = Kim is preparing a presentation on social media for a local group of Media Consultant
) businesses. 1 hourago - Clear See more »
Connections
Imported Contacts
Network Stafistics Today
1 Inbox = &1 STATUS UPDATES (8)
Compose Message Rebekah Donaldson is introducing a new contributor at the Red On ng?’g !fﬁ’ d?’ld 1.?.51 ?‘}’g;i'ng meet.”
Received Marketing Blog -- go Robert! Reply privately - Add comment N
Se"-‘_ Neil Sagebiel blogs on 3 common misconceptions about social media
Archived http:/itinyurl.com/pdcvid Reply privately - Add comment l-
427 Applications * Kareem Ahmed Social Media Geniusing. Reply privately - Add comment Met fOpO 1tan T
= 5 =
T ate Universio” Sl
) GROUP UPDATES (5)
Billy Mitchell joined the group B2B Launch Pad Find a group for you » A R R R [
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LinkedIn Groups

Groups and Minnesota Interactive Marketing Association,
Associations: Women's Presidents Organization,
Women Winning: Minnesota Women's Campaign
Fund,

Institute of Metaphysical Science, CEC Roundtable,
Hillary Clinton For President!

M Pros Content Management Professionals is not
visible on your profile. Change visibility.

PRO Pro Marketers - For Marketing
L a=5 Professionals is visible on your profile.
Change visibility.

L g Business Development is visible on your
profile. Change visibility.

‘-’Mark_en_"g eMarketing Association Network is not
Association visible on your prefile. Change visibility.

RE

© Shows up at the bottom of your
profile
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LinkedIn Answers

Linkedﬁ® People |~ Jobs Answers Companies | ~

Explore People Search: Director at Apple - Internet (Silicon Valley) - VP Operations Search People j

D

Home

g=zg Groups -
B2B Online Marketing

B2B Lead Generation
Roundtable

Edit My Profile § View My Profile

-
B2B Lead Nurturing Kim Albee [ Edit ]
See all » President at Genoo, LLC [ Edit ]
L Profile - Greater Minneapolis-St. Paul Area [Edit] Computer
' Software [ Edit]
Edit My Profile L
View My Profile [ Edit]
Recommendations
[ Contacts . Kim is preparing a presentation on social media for a local group of
businesses. 1 hour ago [ Edit]
Connections

dAShare your expert|
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LinkedIn Answers

Linkedﬁ@ People ~ Jobs |/~ Answers -~ Companies ~ Account & Settings | Help | £

g Home
]

gy Groups =
B2B Cnline Marketing
BZB Lead Generation

Answers Home || Advanced Answers Search | My Q&A | Ask a Question | Answer Questions

Roundtable all d Get insights from target customers and industry experts using Linkedin Polls. Le:
B2B Lead Murturing
See all » . : . Rate Answers
e Ask a Question . Answer Questions
&m Profile o : You have 2 close
Edit My Profile e Recommended categories for you:
View My Profile and experts in your network. » Lead Generation Online Marketer
] : = Internet Marketing ricrosites to bet
Recommendations : » Business Development B2B Marketers:
E Contacts - : = Direct Marketing Recipient Size ft

Connections © = Search Marketing

Imported Contacts

Nehwork Statistics Featured Cate

@ Inbex = Hotels
Compose Message New Questians me YDL"' Network Sponsored by:
Received L SR T SR TR ¥

Sear c h, Post , f1 nd
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Build Your Reputation

-
Llnkedﬁ.a People |~ Jobs ~ Answers v Companies | ~ Account & Settings | Help | Sign Out Language +

Explore People Search: Director at Apple - Internet (Silicon Valley) - VP Operations Search Answers j Advanced

g= Home
)

L=y Groups =
B2B Online Marketing

BZB Lead Generation
Roundtable Go back o View Question

B2B Lead Nurturing
Seeall »

Answers Home || Advanced Answers Search | My Q&A § Ask a Question | Answer Questions

) Justin Elliott .
Marketing Executive at Corpdata Brand awareness to lead generation

wz Profile - see all my questions In the current economic climate, should marketers be shifting more budget from
Edit My Profile brand awareness to lead generation?

View My Profile posted 6 months ago in Direct Marketing | Closed | Flag question as...
Recommendations

B contacts = Share This -
Connections
Imported Contacts
Network Statistics

Good Answers (4)

@ Inbox =
Compose Message | Kim Albee J This was selected as Best Answer
Received “~" President at Genoo, LLC Focusing efforts on your web and online activities for lead generation can be well
Sent see all my answers measured, and is in fact brand-building as well. | think the focus changing to relevant,
Archived Enst Answers interesting, valuable content is the important aspect when working online.
ey Direct Marketing (1)... see more
42 Applications & 0 Think about your website. When your target markets search (any/all of them), does your
website or microsite get found in the first page of results? If not, dollars spent with
VT search engine optimization would be well-spent, since 80% of people interested in

HGet chosen as o0Bes
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Something about Stars

(1ou) Kim Albee
= President at Genoo, LLC
see all my answers

[ Best Answers in:
- Direct Marketing (1)... see more

1 Get rewarded for adding value

1 Genoo Case Study was included
In new book, Marketing 2.0 -
through answering LinkedIn
Question.



