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Sun GPS
Demand Generation Program



1. Do more to educate and cultivate high-
value customers with fewer available 
resources.

2. Expose customers to the full spectrum 
of Sun solutions through progressive 
engagement.

3. Establish business rules to help identify 
qualified leads ςdrive pipeline!

The Challenges



1. Hot topics such as virtualization, identity 
management, storage, SOA, web 
infrastructure, compliance and digital data 
are driving business initiatives.

2. IT departments are looking to multiple 
vendors to serve their technology needs.

The Insight



Create a multi-layered, industry-specific 
knowledge community designed to 
keep visionary companies on track, 
help them deftly navigate business 
challenges and quickly discover hidden 
opportunities. 

From anywhere.At any time.

The Vision



ÅHone the focus of visitors on industry 
trends, key business challenges and Sun 
solutions that meet them. All free of sales 
pitch, clutter and ads.

ÅRefresh content monthly in the fashion of a 
themed, dynamic online magazine. 

ÅReach out to members and prospects once 
a month, promoting new information, 
solutions and decision-making tools.

The Strategy



ÅEstablish a creative theme that can be 
extended into multiple industries and the 
global arena.

ÅGPS Pilot: Build a relevant, virtual 
experience for targeted Communications 
customers.

ÅDevelop a content strategy and 3-month 
calendar to support the pilot.

The Approach



Acquisition

Cultivation



Dynamic 
Landing Page

Preferences determined 
by active (surveying) 
and passive (behavioral) 
profiling.


