
Taking Lead Generation to The Next Level: 
Focus on Process

Jaren Green, Director of eBusiness

IHS Inc.

Thursday, September 24, 2009



2

IHS Case Study
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Program Overview
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Online Lead Generation
The program uses SEO content 

to drive leads to an experienced 

Inside Sales Team. Marketing

Campaigns

Timing is 

everything.

Searchers are 

looking for you!
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Online Lead Generation
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Six Gatekeepers
Online Lead Programs must 

appeal to multiple audiences 

along the road to success.

- THE KEY -

Optimize the 

entire process
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Indexer
How to please the Indexer
Role: Judge the value of your site

Three things you can do todayé
ÅDesign for the crawler first

ÅAdd valuable content

ÅStart tracking trends

Over doing it: Black Hat City

The Web Crawler is your 

most important visitor.


