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Case Study
A Acoustics By Design

I From Flash site to a contenth, landingpagedriven site
I Involves no paid search; strictly organic
I Spans 2% years

A Site optimized late 2006

A Blog added one year ago
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Acoustics By Design

A Background

Professional services firm; no tangible products

Clients
A Architects, engineers, bldg owners, facility managers, attorneys

Market

A Primarily clients headquartered in Great Lakes; projects throughout US

Competition

A 150 other acoustical consulting firms in North America;
individual consultants; sellers of audio and acoustical products

Objective

A Create broad catchment for organic search to address diversity
of lexicon, services, issues and geography
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Process

A Start with Keywords
I Brainstorm list

I Perform additional keyword research to
determine
AYSe g2NRa& &2dz KIRYyQi O2yaa
AThe relative popularity of competing keywords

I Identify the initial keywords for which you want to
optimize the site
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Organizing Keywords

|dentified Keywords Organize into Logical Groups
A Acoustical engineering People
A Acoust?cal consultgnts I Acoustical consultants
A Acoustical consulting T Acoustics expert witness
A Noise consultants i Noise consultants
A Healthcare*
A Hospital* Type of Problem
A Auditorium I Healthcare
A Forensic acoustics* I Auditorium
A Acoustics expert witness* Geography
A Chl_cago_ acoustical consultants i Chicago, Ohio
A Ohio noise consultants _
Services
I Acoustical engineering
*Potential Redundancy I Forensic acoustics
Company
I Acoustical consulting
Experience

I Hospital
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Site Architecture

A Map keyword strategy to site
architecture

A Organize landing pages into user
friendly design and navigation




