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Prospect Data to Revenue

A Director of Digital Marketing for Sokolove Law, the
( largest legal services advertiser in the US.
{\ -

A Interactive Manager for a business unit of
Thomson Reuters focused legal services.

Dave Wieneke A Digital Strategist for Christian Science Monitor.

ful . .
nge{’}ﬁ;n&us A 4 years management consulting to CPG, high tech

and state egovernment initiatives.
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Everything we do leads to invoicing
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Connecting B2B Marketing to
Sales can be a Challenge

A Company Relationships Longer than Human
Lifespan

A Considered Purchases + Long Sales Cycle
A Complex Value Proposition
A Market and NorMarket Forces
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Metric: Quad. Leads
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Metric: Engagement

MAY Web Pages

Visits Ave time on seconds customer hours

TIME MATTERS!

TIME & INFO IS THE
ERNEST MONEY OF
ONLINE BUYERS.

Si nbadds Se|c
Law:

Ave time on seconds customer hours There is no vani in
485 2:08 62,080 17.2 ereis no vanity

414,492 115.1

463 2:08 59,264 16.5 Comedy.
402 1:33 37,386 10.4
53 11:00 34,980 9.7
152 2129 22648 5.3
123 1:21 9,963 2.8
56 0:31 1,736 0.5
38 0:30 1,140 0.3

1772 229197 63.7
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ROl Measurement is Now a
Social Medi Fetish

.

ﬁ‘lA

Howe dowe measudre the impact of social media?-Marta Kagan.
Canyol measdre saocial media interactions in a meaningful way—Nayne Kutzman.

How diowe prove that all this social media effort is worth itY—Justin Whitaker.
Wy hother with social media? (return on assets)—Todd Yan Hoosear.

How diowe measure 3 endgagement — Elizabeth Hannan
Areyau falling for false metrics online and not measuring real REO1Y —Leslie Poston
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My Pedestrian Soclal Media Metric:
List Growth + Engagement

A Necessary
A Measurable
A Drives Sales
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Tactics You Can Use Monday

A Wake the dead.

A Use discounts to spot interest.

A Change behavior with offers.

A Invest in writing people read.

A Pick a segment and keep ringing the bell.
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Wake the Dead

>20k
Data Cleansing

56%
Sets, twice daily for a week
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Prize & News In Five Sentences

Dear Mary,

We haven't emailed you for some time, but we have important news that we'd like to share.

In fact there are two pieces of important news: the launch of our online trademark research
environment, and the creation of wWe are excited to fill you in on what this all means, and
hope you will update your email preferences so we may contact you again.

Update your email preferences now to register to win an iPod Touch
Visit: hitp:app.marketo.comApthomsonfoptin_ |and.html

Play music, watch video, surf the Internet with the touch of a finger.

A top of the line 32G
iPod Touch

Everyone who responds wil be entered in this drawing.
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Customize the News with
Offers to Spot Interest

HTML Wersion | Edit HTML Yersion | Prewiew Text Yersion | Edit Texk Yersion | Send Email "

| |
WOkl | | WiN Back Inactive
Savings on Every Order in 2009 Accounts

These days, everyone is looking to reduce costs. Mow we're
helping you meet that need, without compramising your
trademark protection, with a very special offer; Hecewe a 4%
discount an every product ardered in
2009, Aind out /o,

« mktg_email_code_4 EqualTo cert I}/

@ « mktg_email_code_3 EqualTo Ful_10
« mktg_email_code_3 EqualT o inactive

= mktg email code 2 Containg 150

Trade-mark VWatch Solutions for C{- mkig_emai_code_3 EqualTa Ful_20

You asked for ml Digplay default content

for Canada. Mow, we're responding with new and
enhanced solutions that help ywou protect youor
waluahle brands more cost-effactively than ever.
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MY FAVORITE CALL TO ACTION IN A
5h2b¢! wbY aF OUADI OGS

Reduce Your Risk and Cost.

Enjoy a series of escalating discounts as we help you prevent trademark conflicts. Activate vour
discount code.

20% Off

Your 1st mark

Your 2nd mark = 25% Off

30% Off

Your 3rd mark

Your 4th mark 40% Off

\\

e

Trade-mark VWatch Solutions for C{- mkig_emai_code_3 EqualTo Ful_20

« Display default content

| A | You asked for m e

Your 5th mark = 50% Off
[ store |[preview v
« mktg_email_code_4 EqualTo cert
@ « mktg_email_code_3 EqualTo Ful _10
--------------------------------------------------------------------------------------------------------------------- - mktg_email_code_3 EqualTo inactive |1
+ mktg email code 2 Contains 150 AT

Growthready
account

1 &

4
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Layers of Innovation

INTEGRATION AUTOMATION OPTIMIZATION

{targeting} {action} {improvement}







