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About National Instruments

A Leaders in Computdrased Measurement and
Automation

A Corporate headquarters in Austin, TX , established ir
1976

Revenue: $821M 2008 /$152M in Q2 2009

A

A More than 5,000 employees; operations in 40+
countries
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The Challenge

NI has over 6,000 part numbers
Sells to 30,000 companies in 90 countries
No industry represents more than 12% revenue

Our products are modular in nature, and the same
product can be used to achieve different results

> W e

How do Sales & Marketing get insight into what
prospects are interested In?
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|deas

ProspectsoO website Dbeha\
Insight into their interests, engagement, etc.

Web
Visits

Recency anc Engagemen Person/Page

Frequency Details Essence

(Score based on (logs of who visiteq Summary of Visit:

(peoples visit online activity) what pages)
history by date) A—
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What I1s Essence?

The central meaning or theme of a visit
Maureen.thormann@ni.com Essence Score

tpc 2512 5.1

tpc monitor 5.1

ni pxi 5142 4.4

5661 4.0

pxi5142 3.3

labview hmi 2.9

touch panel 2.9
Industrial touch panel 2.8
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Essence Opportunity

Known Web Visitors
(300,000 )

Leads

Leads

(20,000)

S O3 Engage Sales
(4,400) — — (7,400)

1.300 T 30% ) 2,220
Orders - - Orders
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How It works
&—Structu ral Health s GO ¢ )8 le

&-Structural Health Monitorings

e o Ll

@—Structu ral Health System=p

ni. comlshm

National Instruments Site

s T RN

All Traffic
Data

Aggregrate Data & Export

Keywords Visitor Cookies
for Pages w/Pages Viewed

Essence Ul

Contact Ranking

Axinxins568@163.com 25

Keyword c:structural®shealthss chen.huang@sina.com 25
duanyakun@2863.com 24

cao_yang@hotmaii.com 2.4

Country China v S chtyu@qq.com 24
e 0 _*2@yshooc.com.an 2.4

dang.xuyon hdpu.edu.cn 2=

Visit Timeframe | 30 days v seoa i S
chenqgiang®163.com 24

daviddogs334@hotmalil.com 2.2
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Results from Essence

A Database Marketing received higher or
equivalent results compared to Data
Warehouse lists (where applicable)

I More marketing contacts earlier in the process

A Sales identifies contacts in a specific areas
I More contacts less cold calling
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Aggregate Data & Export

Keywords
for Pages

/ Page Index Stored on Web Tables Rules Engine Watches
| Page1 W Page2 VisiEEssence
Essence Essence
Keywords
Score Score | Essence
compact rio 1.8009 ni 9211 0.6250 crio=-207& 0.1750
coftmotio | Rule 136 Score
c 1.8043 what is £ 05126 Tnene 0.1724
compactrio 180 hat is fpga - a3 | Threshold
sbrio-9641 1.7778 ni 9103 0.3846 crio 8074 é 0.1668 com pa:t r E . : : : :
nationa
ni 5201 14415 ni 7654 0.3585 ASIrUMEn 01228
5
ni 9411 11025 + foga 0.3359+ nigo7d |  0.1407| S
analog R
nput 1.0258 pci-7342 0.3037 o 0.1331
chassis sei= What's New with CompactRIO
myni 1.0139 crio 9114 | 0.2917 crio 8114 0.1211
diadem e
frequenzant 1.0000 ni pci 7342 0.2393 ni 8841 0.1185
wort | ; : r,
<p do 410 1.0000 l::’;"“ 0.2338 crio 9114 0.1112 .
nianalog R ni 8505 crio PR abview -~ A-
nput e example v e fpga e Evaluate Hardware Options 2

Q
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The Web Analytics Solution
Perspective

Akin Arikan
Unica
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Two uses of Web Analytics:
Aggregate and Individual Level

4
Key Metrics

6LWH 2SWLPL]DWL
1

Data Warehouse Integration

Personalization
Campaign & Lead Management

o



